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Wedding bells
TYING THE KNOT  

IN CHELSEA

Master of the air
IN CONVERSATION  
WITH JON EWART

Easter feasts
LOCAL CHEFS SHARE  

THEIR MEMORIES

SHOOTING 
STARS 

PRIZE-WINNING YOUNG 
PHOTOGRAPHERS
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Freeze!
ANYA HINDMARCH 

ICE CREAM IS BACK

Al fresco
PICNIC  

ESSENTIALS 

Summer 
sounds

A CHELSEA PLAYLIST

CELEBRATING 
MARY QUANT

A NEW MURAL HONOURS  
HER FASHION LEGACY
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Lend a hand  
THE LOCAL CHARITIES 
THAT NEED YOUR HELP 

Gift guide 
PERFECT PRESENTS 

MADE EASY 

‘Tis the season 
SKATING, SHOPPING 

AND FESTIVE FEASTS 

FACE THE 
MUSIC   

GET READY FOR THE 
LONDON JAZZ FESTIVAL 
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KEEPING 
THE KIDS’ 

ATTENTION
LOCAL MUSEUMS MAKE 

LEARNING FUN 

Mother’s Day
PERFECT  PRESENTS  
TO SHOW YOU CARE

Books
LITERATURE LOVERS 
ON THEIR  FAVOURITE 

BIOGRAPHIES

Charity 
CHELSEA BUSINESSES  
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Hotting up
SUMMER STYLE  

IN THE CITY

Daddy cool
FATHER’S DAY 

GIFT GUIDE

Floral feasts
CHELSEA IN BLOOM  

IS BACK

IN THE
FRAME

EGGSTRAORDINARY 
IMAGES AT THE V&A
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november / DeCember  2020
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Festive fayre
top tips on how  

to eat, drink and  
be merry

Christmas gifts
find the perfect 

present for your 
loved ones  

Local heroes
the project that is 
changing the lives 

of young people

creative  
chelsea

brightening up  
our community 
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THE 
FUTURE 

IS 
BRIGHT 

CHELSEA’S  
COLOURFUL  
NEW YEAR

Plants  
please

VEGANUARY 
ESSENTIALS

My funny 
Valentine

GIFTS FOR YOUR 
SWEETHEART

All  
that jazz

INSIDE THE  
606 CLUB
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SLOANE
SQUARE

Chelsea is London’s most stylish area: including 
one of the world’s most iconic luxury shopping 
streets, Sloane Street, and the historic cultural icon 
that is King’s Road.

But Chelsea is so much more than its shopping. 
Unlike other recognised retail areas, it has a strong 
bond with the people who actually live there – the 
residents of Chelsea support their local stores, 
boutiques, restaurants and cultural offerings.

Sloane Square is their magazine.



Our mission, always, is to be relevant to our readers, so we 
write only about what goes on within the Chelsea area.

All editorial is tailored to this unique readership, 
providing bespoke, inspiring and relevant content within 
each edition.

We write about local news and events – real stories about 
real people working in, living in and visiting London’s 
most elegant borough. Topics include art, antiques, 
culture, fashion, history, food, beauty and shopping.

Sloane Square magazine is perfect-bound and printed in 
the stylish stretched A5 format on substantial matt coated 
stock with a matt laminated cover.

Its user-friendly, portable size ensures frequent usage and 
a long shelf life.

Hospitality / Belmond Cadogan

34 35

sloAne squAre / MAY 2020

The Belmond 
Cadogan hoTel 
opened To muCh 
fanfare a liTTle 
over a year ago. 
CharloTTe pasha 
Takes a look aT how 
iT has found iTs feeT 

icon

A
Chelsea

RELEVANT
EDITORIAL
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Fashion / Alexandra Shulman
sloAne squAre / JulY 2020

Wardrobe secrets former Vogue editor 
AlexAndrA ShulmAn’S 
new book Clothes. . .  and 
other things that matter 
tellS the Story of her life 
through the contentS 
of her wArdrobe. hAVing 
grown up A Stone’S throw 
from SloAne SquAre, 
chelSeA loomS lArge in 
the book. She recountS 
Some of thoSe memorieS 
to SelmA dAy

IM
A

G
e:

 C
h

r
Is

to
ph

er
 F

lo
Y

d

What is your earliest 
memory of Chelsea?
My earliest memory of 
Chelsea was being taken 
with my siblings by our 
father for a walk every 
Saturday morning to Sloane 
Square and the King’s Road. 
We would buy newspapers 
from the guy there and then 
go and have a Coca-Cola 
in the Kenco Coffee House 
and often go to the WH 
Smith that was there and be 
bought a toy or a record. It 
was our weekly treat.

With your dad (Milton 
Shulman) being a theatre 
critic, did you visit the Royal Court 
Theatre?
Despite the Royal Court being the local 
theatre, as a young person, I didn’t visit it very 
much. Now I go there pretty often.

Which shops did you used to visit?
So many of the Chelsea shops – then and now 
– have strong memories. I loved to visit places 

like the Chelsea Drugstore, Forbidden Fruit, 
Kids in Gear and I think it was called the Jean 
Machine where we bought cotton loon pants. 
Also John Sandoe for books and, of course, 
Peter Jones with that amazing staircase.

In your book you mention your first grand 
event was in a ballroom in Chelsea where 
you wore your first ‘big ticket dress’. Where 
was that? 
There was a private ballroom in a house 
between Eaton Square and Sloane Square 
where I went to my first dance. It was on 
Eaton Terrace and writing about it in Clothes... 

and other things that matter, 
I was surprised how much I 
remembered.

You mention your 
fondness for white Manolo 
Blahnik shoes. What is it 
about Manolo shoes in 
particular that you love? 
Manolo Blahnik has been 
one of the most talented 
London shoe designers for 
decades. I was lucky to have 
him make me beautiful 
white shoes with a 90mm 
heel that were just 
gorgeous to wear and 
comfortable. But his shoes 
are really dreams for the feet 

and his shops are little treasure troves.

What are your favourite restaurants in 
Chelsea?
I often eat at Colbert which is such a nice place 
to spend time at either lunch or dinner. Before 
lockdown, we sometimes would eat with my 
mother who is a local at Manicomio in Duke 
of York Square.  

What are your favourite shops on  
Sloane Street?
When I go to Sloane Street I like to have a look 
in Prada, Chloé and Harvey Nichols. And now 
it’s nice to wander down Pavilion Road and see 
what’s happening there.

What changes have you seen around  
Sloane Square?
Sloane Square used to be more of a locals’ spot 
and didn’t have big brands established there so 
that gave it a different feel. Sloane Street, when 
I was a child, could never have been thought 
of as a major fashion shopping street as it now 

is. I remember it for having Gallops where our 
shoes were repaired and the dry cleaners. And 
then Partridges and the General Trading Store.

Which artists and musicians have  
inspired you?
I am a great fan of contemporary music – rock, 
pop, indie. So many artists have formed the 
aural background to my life – people like Patti 
Smith, Joni Mitchell, Leonard Cohen, David 
Bowie, Joan Baez, Neil Young. But I like newer 
artists too like Florence Welch, Beyonce, Aldous 
Harding and Charli XCX.

How do you think the situation with this 
pandemic will change attitudes to fashion 
and what impact will it have both in the short 
term and long term?
The fashion industry will be deeply affected 
by this pandemic as are so many industries. In 
the short term it has caused chaos but I am a 
believer that clothes are important to us; they 
always have been and always will be. 
So fashion will survive although there may 
be some major changes in the way it is 
distributed and marketed. I think it’s 
very important to support our local 
shops that sell fashion. 
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CHELSEA EXPERTS 
CONSULT THEIR 
CRYSTAL BALLS 
FOR THE YEAR 
AHEAD…
BY ALICE CAIRNS AND 
WILL MOFFITT

FORWARD-THINKING 
FASHION

Patrick McDowell, 
sustainability director at Pinko:
“In times of uncertainty, we 
always see fashion become 
more colourful and more 
exceptional. People invest in 
special pieces that will uplift 
them. As more people work from 
home, the Tube station becomes 
like a catwalk on the days when 
they do go out. 

“I’ve noticed a trend I call 
‘emotional dressing’, which is 
people choosing clothes that 
have special meaning to them. 
I’ve even seen made-to-order 
pieces that incorporate family 
photographs in the print.

“Sustainability is the driving 
force behind everything. There 
are so many innovations in fabric 

WARMING WINES 

Giovanna Cariola, general 
manager at Mother Vine:
“Our pick for 2023 is the 
elegant and unusual Secco rosé 
2021 from Corvers-Kauter, 
made of pinot noir grapes. It 
is a German wine produced 
on the northern bank of the 
Rhine, combining riesling 
and pinot noir. Fresh and full 

of berry and stone fruit 
flavours, it’s ideal for the 
aperitif time paired with 
salmon gravadlax.

I know that red is 
often preferred in colder 
months, but cosy whites 
do exist especially if we talk of 
vanilla and floral aromas. A great 
example is the Etienne Sauzet 
Bourgogne Jardin du Calvaire 2019. 
The winery practises biodynamic 

viticulture at its five hectares in the 
Hautes-Côtes de Beaune in France.

Finally, after a long, cold 
Monday, sit back and relax with 
a glass of glorious Brunello 
di Montalcino 2017 from Le 
Potazzine. A great Tuscan 
classic that’s 100 per cent 
Sangiovese, it’s complex and 
intense yet with a refreshing 
acidity.” 
255 Pavilion Road 

gazing
Future

development that are pushing 
forward the green revolution. 
Evolved By Nature has created 
a silk coating for leather which 
can replace the plastic coating 
that most leather has, allowing 
it to be biodegradable. Tencel 
has created a closed-loop 
biodegradable fibre that is 
completely traceable all the way 
from the tree to the final fabric. 
Manteco is a wool mill Pinko 
works with that has a 100-year-
old recycling technique that 
grinds old knitwear into fluff 
that can be turned into fabric. 
It’s a very exciting time to work 
in the industry.”
102 King’s Road
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Henrietta Rix and Orlagh McCloskey,  
founders of RIXO:
“We think consumers are becoming more and more 
aware and educated on sustainability and ways 
in which they can shop more sustainably, and this 
will only become more prevalent over the next 
year. People are looking to invest in high-quality, 
timeless pieces that will last them season through 
season, passing down to friends and family and 
even renting out to others, and we can definitely 
see this interest continuing.

“We’ve been in the industry for nearly 10 years 
now and it’s amazing how much things have 
developed and changed in that time. We’re excited 
to see how transparent brands become in the 
next few years, as the consumer demands more 
knowledge on how items are made.”
104 King’s Road

NEW FISH DISCOVERIES

Alex Hunter, founder of  
The Sea, The Sea: 
“At the beginning of the new year we 
often see people looking to include 
more fish in their diet, driven by an 
excess of meat-eating over the 
Christmas period and a desire 
to start the year with a lighter, 
healthier protein in its place. 
However, with the country 
entering recession and the 
price of fresh fish at an all-time 
high, many people will question whether 
they can justify the cost of fish on their 
dinner table on a regular basis. 

“This makes it the perfect time to 
explore different, lesser-known species 
that are great value and also abundant 
and sustainable in our seas. Over the next 
few months we’re going to be promoting 
undervalued species on our fish counter and 
our menus including gurnard [pictured] and 
line-caught pollock; along with tips and recipes 
from our team on how to prepare them at 
home. Expect Omega-3 rich oily fish such as 
sardines, herring and mackerel to continue 
their upwards growth in popularity 
this year - and rightly so - they’re 
affordable, abundant, healthy, versatile 
and pack a serious flavour punch!”
174 Pavilion  Road
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A LOYAL
READERSHIP
Sloane Square magazine is published 
on behalf of Cadogan – the founder of 
modern Chelsea – and has been delighting 
its loyal readers for nearly 20 years. 

Our 75,000-strong readership are the 
people who own, run, work in and visit, 
Chelsea and neighbouring areas. 

The magazine is dedicated to covering 
news and events in one of the UK’s 
wealthiest districts.
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Geoplan mapping
We use state-of-the-art Geoplan 
mapping and social demographic 
system, Tactician, to provide a 
targeted distribution. GPS tracking 
devices are used by our distribution 
teams, to ensure that we reach every 
part of this designated area. 

We provide a saturation 
circulation for this area,  
which has been fine-tuned  
over many years.

30,000 copies
120,000 
readership

SW10 0,  
SW10 9, SW1W 0,  
SW1W 8, SW1X 9,  

SW3 1, SW3 2, SW3 4,  
SW3 5, SW3 6, SW7 1, SW7 

2, SW7 3, SW7 4, SW7 5, 
SW7 9.



Sloane Square magazine provides the 
perfect vehicle to promote high-quality 
brands, products and services to an 
affluent, discerning and sophisticated 
community. 

For businesses and brands, the 
magazine presents an unrivalled 
opportunity to be seen in not only the 
homes and offices of local consumers, 
but also the hotel rooms of visitors 
from the UK and around the globe.

Sloane Square magazine is published 
bimonthly and is delivered to homes, 
hotel rooms, clubs, offices, shops, 
boutiques, restaurants and bars 
throughout Chelsea, Knightsbridge 
and Belgravia. 

Copies are also readily available at the 
Saatchi Gallery and Peter Jones. 

A recent initiative, The Chelsea 
Awards ensure that the community 
that binds Chelsea together is 
nurtured and celebrated. There are 
several awards which are individually 
sponsored and headline sponsorship 
oportunities are also available.

The magazine is constantly seeking to 
serve its readers and the local business 
community it supports. If you have 
an initiatiative that you would like to 
collaborate on, let us know.

Sloane Square magazine 
raises a brand’s profile 
and public awareness, 
generates key sales (through 
profitable footfall), and 
provides a competitive 
edge. It also drives visitor 
traffic to a brand’s website 
to gain further information 
and make a purchase.



FACTS &
FIGURES

Generated for the 
borough by visitors, 
with shopping 
making up 48 per 
cent, or £1.5 billion, 
of all expenditure. 
RBK&C Study of the 
Visitor Economy 

£3 billion
The average 
length of stay for 
overseas visitors 
in the borough. 
RBK&C Study of the 
Visitor Economy 

7.7 nights

15 million people visit 
Harrods each year

15 million
Average property price 
for a semi-detached in 
Kensington and Chelsea 
Rightmove

£9,227,108
Approximate number of 
businesses in the area  
RBK&C

18,000



TESTIMONIALS

“Sloane Square magazine 
carefully handpicks 
valuable contents for its 
readers who live in and love 
the Sloane Square area. It is 
always filled with insightful 
articles about the most 
interesting cultural and 
lifestyle happenings in the 
area.” 
Laurent Feniou, managing 
director Cartier UK

“Sloane Square is an incredible 
publication that will always 
have a special space in my 
heart. Over the years I have 

discovered so many amazing 
businesses, events and 
restaurants in Chelsea 
from reading the 
amazing bimonthly 
issues.” 
Polly McMaster, 
founder & CEO  
The Fold

“Sloane Square has that perfect blend 
of upscale charm and vibrant energy, 
Chronicling the elegant architecture, 
boutique shops, and cosy cafés that 
create a sophisticated atmosphere, 
enhancing the lively streets and 
nearby theatres, the magazine 
gives delightful balance of 
refinement and excitement, 
making every stroll in the 
area more enjoyable.” 
Belle Cannan, 
founder of Salon Sloane

“This fantastic magazine brings a 
real community feel to people in 

Kensington and Chelsea and it’s great 
for Peter Jones to be associated 
with this premium brand. It offers 
great ideas, knowledge and really 
showcases the local area brilliantly. 
We are proud to work with such a 
great publication and be one of the 
distribution points of the magazine 

which makes it accessible 
to many residents. Long 

may that partnership 
continue. 

Dominic Joyce,   
Peter Jones



Premium
Outside back cover  £2,640
Inside front cover     £2,160
Inside back cover     £1,980
Inside front cover double page spread  £3,120

Display
Double page spread £2,400
Right hand, front half £1,800
Full page £1,560
Half page £860

Special
Advertorial page £2,460
Loose inserts  £85 per thousand 
Tip-ons £180 per thousand

Bespoke premium solutions are available on request 
Series/volume discounts are available on above display rates
All rates exclude VAT

Advertorials
These are bespoke promotions 
designed and produced by us 
on your behalf for maximum 
impact.

For select products and 
services, advertorials are ideal 
as informative and educational 
marketing communications. 
They also benefit from perceived 
editorial endorsement. 
Additionally, we grant vetting 
rights and the potential to use 
copy and images elsewhere.

We will always consider ideas for 
joint Sloane Square magazine / 
client promotions.

ADVERTISEMENT
RATES

PUBLICATION 
DATES 2025

2025 Issue Copy Publication
 date date 
Jan 2 Jan 14 Jan
Mar 3 Mar 15 Mar
May 25 Apr 10 May
Jul 20 Jun 5 Jul
Sep 15 Aug 30 Aug
Nov 17 Oct 1 Nov
Jan 26 2 Jan 26 15 Jan 26



PRODUCTION
DATA

Mechanical specifications  
(depth x width, mm)
DPS – bleed 242 x 342
DPS – trim  236 x 336
Full page – bleed 242 x 174
Full page – trim  236 x 168
Half page horizontal  101 x 144
Half page vertical 209 x 70

Production
Supply as digital artwork only 
Allow for perfect binding
High-resolution CMYK pdf
Embed all fonts and high-resolution images

Bridget Rodricks
020 7259 1059

 bridget@pubbiz.com

Adrian Day 
020 7259 1053

adrian@pubbiz.com

Jonathan Whiley 
020 7259 1053

jonathan@pubbiz.com

Publishing Business 
Berkeley Square House

Berkeley Square
London

W1J 6BD

CONTACT
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007 IN 
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JAMES BOND’S 
LOCAL LINKS
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PEOPLE

PAMPERING FOR 
YOUR CHRISTMAS 

CELEBRATIONS

‘TIS THE 
SEASON

GET READY WITH OUR 
FESTIVE GIFT GUIDE
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terry 
o’neill

an exhibition 
on the late 

photographer’s 
famed james bond 

pieces 

Kimono
the v&a explores the 
history of the iconic 

japanese garment

tanner Krolle
travel in style with 
the heritage luxury 

leathers brand

SoulCycle
the eco-friendly 

fitness sensation new 
to the king’s road
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Flower show
THE NATION’S 

FAVOURITE RETURNS

Father’s Day
CREATIVE GIFT  

IDEAS FOR DADS 

Chelsea in Bloom
BRINGING A BLAST OF 

COLOUR TO OUR STREETS

MARY QUANT 
REMEMBERING CHELSEA’S  

FASHION TRAILBLAZER
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march  2019
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mary 
quant

the v&A exhibition 
stArring fAshion And 

the king’s roAd

The Sea, The Sea
the wAit for the best 
fishmonger in town  

is neArly over

Adam Handling
meet the AwArd-

winning chef At the 
belmond cAdogAn

Free People
the boho brAnd opens 
new flAgship in duke 

of york squAre
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Rocky Horror
THE CULT MUSICAL’S 

ROYAL COURT ROOTS

Beyond the streets 
SAATCHI GALLERY’S 

SENSATIONAL NEW SHOW

Into the future 
INDUSTRY  EXPERTS’ TOP 

TRENDS FOR 2023

VIVIENNE 
WESTWOOD

CELEBRATING AN ICON – 
FROM CHELSEA  
TO THE WORLD    
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Introducing 
Iconic Images

ThE nEw gallERy OpEns wiTh   
a MiCky hOOgEndijk EXhiBiTiOn

MIISTA
MEET ThE fOundER Of 

This BEauTiful spanish 
shOE BRand

Fitness focus
ThE BEsT BOuTiquE 
wORkOuT ClassEs 
aROund ChElsEa

Bread Ahead
a MORning wEll 

spEnT aT ThE BakERy’s 
COOkERy sChOOl
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